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Who are the UK’s savvy spenders? Women, parents and
higher earners searching for savings
 63% of UK consumers have undertaken some form of ‘savvy spending’ since the
start of 2018
 Women, parents and those earning over £35,000 are amongst those most likely
to use techniques to cut spending
 Younger generations are more likely to have switched/joined providers to get a
good deal, saving on average just under £100 since the start of 2018
63% of UK consumers have undertaken some form of ‘savvy spending’ since the start of 2018
according to the latest Lloyds Bank Spending Power Report.
In the monthly Ipsos MORI survey of over 2,000 bank account holders in the UK, 47% have actively
searched for vouchers and discount codes before spending. A quarter (24%) have chosen to spend
money with a specific brand because they received a voucher or discount code for it, whilst 18% have
joined a mailing list in order to gain access to exclusive deals and discounts.
The typical ‘savvy spender’
Our research has found that women (72%) are much more likely than men (54%) to claim to have used
various methods of ‘savvy spending’ to save money. Over two thirds (68%) of women report using
vouchers, discount codes, rewards and/or cashback when spending money compared to 51% of men,
and a third (34%) of women have signed up to a mailing list or loyalty scheme to gain access to
discounts compared to fewer than 1 in 5 (19%) men. Women are much more likely to report that they
are saving towards a short (34% vs. 21%) or long term (29% vs. 16%) goal, which may be their
motivation to take advantage of these techniques.
Perhaps unsurprisingly, parents are more likely to undertake some form of ‘savvy spending’, with a
higher proportion of this group claiming to have used vouchers, discount codes rewards and cashback
(68%) than those without children (56%). Those earning over £35,000 (68%) and individuals aged 34
and under (70%) also report using these methods more than their counterparts (54% of those earning
up to £34,999, and 55% of those aged 35+).
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Younger generations switching to save
UK consumers are often advised to shop around different providers to find the best deals, and our
research supports this. In March, those who have switched or joined new providers since the start of
2018 claimed to have saved an average of £91.89 since January - the highest average saving of any
money saving tip measured.
Yet, just 1 in 10 (10%) have switched/joined providers to save this year, dropping to 5% for those over
the age of 65. Younger generations appear to be the more active switchers, with 15% of 25-34 year
olds reporting to have done so. However, considering the savings that can be achieved, it seems as
though many are missing the opportunity.
Robin Bulloch, Managing Director of Lloyds Bank, said:
“Our research shows that 63% of UK consumers are taking advantage of the different ways you can
save on your spending. Switching providers has been made easier than ever, and it is encouraging to
see that some consumers are actively looking for the best offers and making great savings. However, it
remains the case that more people could benefit from shopping around.”
Holidays the focus of savvy spenders
Away from the make-up of the savvy spender, our research shows that 71% of those who have used
the techniques feel they have saved on holidays and days out since the start of 2018. Over half (55%)
of shoppers are saving on their everyday groceries and dining habits, whilst just 29% report making
savings on their bills.

-ENDS-

Notes to editors
The Lloyds Bank Spending Power Report is derived from independent consumer research and current account
data of Lloyds Bank, Halifax and Bank of Scotland customers. This provides a robust and representative sample
of the entire UK market and its essential spending behaviours.
Essential spending
Essential spending components are made up of rent, mortgage and required debt payments, utility bills, council
tax, TV licences, food and fuel, which are identifiable from card spending, direct debits and standing orders from
current account data. There are strong calendar effects within essential spending components, some of which will
be accounted for using year-on-year growth rates while we attempt to adjust for irregular calendar effects. As a
longer history of data becomes available, the adjustment methodology may be altered in future to better correct
some of these changes.
Contains public sector information licensed under the Open Government Licence v3.0.
Each month, over 2,000 adult bank account holders are asked about their current and future spending habits and
how their commitments affect their spending power. Consumer research is compiled in conjunction with Ipsos
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MORI: Ipsos MORI interviewed a representative sample of 2070 who hold a bank account aged 18-75 across the
th
United Kingdom. Interviews were conducted online between 7 March – 13 March 2018. Survey data were
weighted to the known population proportions of this audience. People or people’s refers to people surveyed as
per Editor’s notes.
Research previously conducted by TNS during January 2011 - December 2014 (Feb 2011 Base: 2001). Jan 2015
– March 2018 research conducted by Ipsos MORI.
This information is intended for the sole use of journalists and media professionals.
This document has been prepared by Lloyds Bank plc (“Lloyds Bank/Us/Our/We”) for information purposes only. This
document is not intended to be investment research and has not been prepared in accordance with legal requirements to
promote the independence of investment research and should not necessarily be considered objective or unbiased. Any
views, opinions or forecast expressed in this document represent the views or opinions of the author and are not intended to
be, and should not be viewed as advice or a recommendation. You should make your own independent evaluation, based on
your own knowledge and experience and any professional advice which you may have sought, on the applicability and
relevance of the information contained in this document.
The material contained in this document has been prepared on the basis of information believed to be reliable and whilst We
have exercised reasonable care in its preparation, no representation or warranty, as to the accuracy, reliability or
completeness of the information, express or implied, is given. This document is current at the date of publication and the
content is subject to change without notice. We do not accept any obligation to any recipient to update or correct this
information. Lloyds Bank, its Directors, officers and employees are not responsible and accept no liability for the impact of any
decisions made based upon the information, views, forecasts or opinion expressed. © Lloyds Bank plc all rights reserved
2017.
This document has been prepared by Lloyds Bank, which is a trading name of Lloyds Bank plc. Lloyds Bank plc. Registered
Office: 25 Gresham Street, London EC2V 7HN. Registered in England and Wales no. 2065. Authorised by the Prudential
Regulation Authority and regulated by the Financial Conduct Authority and the Prudential Regulation Authority under
registration number 119278.
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