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FOR IMMEDIATE RELEASE 

 
Restaurant spending up 12% in September as high-street shows 

resilience 
 
• Non-essential spending up 7% year on year 

• Spend on holidays now 57% behind 2019 levels as travel corridors continue to close 
• Essential spend up 5% year on year but commuting spend falls back from August 

 

New restrictions introduced in September have not stopped consumer spending, as the recovery seen 
since July continues, according to Lloyds Bank’s Spending Power Report. 

In September, non-essential spending grew 7% year on year, the largest increase recorded in any 
single month and eclipsing the 6% increase in August. 

Restaurants - subject to both the ‘Rule of Six’ from the 14th September and the 10pm curfew from the 
24th September - saw card spending grow 12% year on year this month. This was the biggest 
increase since January 2020, larger than the 8% year on year rise in August , through the Eat Out to 
Help Out scheme. 

Other high-street pillars also saw a resurgence in spending. Department stores, hit badly by pandemic 
lockdown measures, saw spending jump 11% year on year, compared to just 1% last month. 
Elsewhere, home stores continued to attract significantly more money from shoppers this year, 37% 
above 2019 levels, as well as electrical stores (31%).  

Spending at clothing retailers grew 5% year on year in September; only one percentage point less 
than last month. 

With a limited number of travel corridors in place between the UK and the rest of the world, spending 
on holidays has continued to fall, well below 2019 levels. In September, people spent 57% less than 
this time last year, down slightly from the month before (56%). 
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Gabby Collins, Head of Payments, Lloyds Bank, said: “Spending in September followed much of the 
same pattern as August, with both essential and non-essential spending above 2019 levels, boosted 
by strong performances across the high-street. 

“As Britain adapts to the new levels of restrictions across regions, we’ll be able to see the impact it 
has on consumer spending. While the majority of retail stores will remain open, even in those ‘very 
high’ areas, it’s unclear whether consumers will continue to spend at the same levels.” 

Essential spend 

Food and drink spend continues to trend at levels significantly above last year (20%), making up the 
majority of essential spend growth. 

As the government moved back to encouraging people to work from home, commuter spending was 
down in September, by 44% year on year (from 43% in August). Fuel spend is now only 11% less 
than a year ago, having been as much as 54% down, in April 2020. 
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James Birch, james.birch@lloydsbanking.com, 07786 074642 

Lynsey Cheshire Willis, lynsey.cheshire-willis@lloydsbanking.com, 07595 124294 

 

 

Essential & Non-essential spending  

Essential and Non-essential spending components are made up of identifiable transactions from debit and credit card 

spending, direct debits, and standing orders from current account data (cash transactions are not included in this analysis). 

There are strong calendar effects within spending components, some of which will be accounted for using year -on-year growth 

rates while we attempt to adjust for irregular calendar effects. As a longer history of data becomes available, the adjustment 
methodology may be altered in future to better correct some of these changes. All figures presented represent a year on year 

comparison. The data has been weighted to be representative of the UK population. 

 

This report is prepared from information that we believe is collated with care, however, it is only intended to highlight issues 

and it is not intended to be comprehensive. We reserve the right to vary our methodology and to edit or discontinue/withdraw 

this, or any other report.  Any use of this report for an individual's own or third party commercial purposes is done entirel y at 

the risk of the person making such use and solely the responsibility of the person or persons making such reliance. © Lloyds 

Bank plc all rights reserved 2020. 

 

This information is intended for the sole use of journalists and media professionals.  
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