
 

 

Consumers cut carbon with emissions down 12% on 2019 

 Analysis by Lloyds Banking Group and the Carbon Trust shows that carbon emissions are 
down 12% compared to the same time last year.   

 While carbon emissions remain lower year-on-year, analysis reveals that there was a 26% 
increase between Q2 and Q3 2020 as national lockdown restrictions were lifted.  

 With one year until COP26 over two in five consumers (44%) want to continue their mini-
green revolution to reduce their carbon footprint over the next year. 

Carbon emissions rose as national lockdown measures loosened 

New data analysis from Lloyds Banking Group reveals carbon emissions resulting from six key 
consumer spending categories are 12% lower at the end of October than they were the year 
before. 

However, the analysis, which was compiled in partnership with the Carbon Trust, also found that 
emissions rose 26% between the second and third quarter of the year as spending increased on 
commuting and travel. 
 
The analysis considered the impact on carbon emissions resulting from changing consumer 
behaviour across six spending categories: retail food and drink, fuel, commuting, airlines, electrical 
stores and clothing stores. The findings show again the close connection between how UK 
consumers choose to spend their money and the resulting impact on the environment, reflecting 
the broader way the pandemic is changing the way people live their lives. 
 
Commuting and travel drive carbon emissions up 
 
Fuel spend was a key factor behind the increase in carbon emissions as people began travelling 
again. Between Q2 and Q3, carbon emissions from fuel spend rose 59%, the equivalent of more 
than 1.6m tonnes. Furthermore, an increase in the amount spent on commuting resulted in carbon 
emissions increasing by 225%, almost 500,000 tonnes of CO2. 

As some international borders reopened, carbon emissions from airlines also increased as Britons 
headed abroad for the summer. Emissions rose 118% from Q2 to Q3, the equivalent of an 
increase of 260,000 tonnes of CO2. Despite this increase, emissions from airlines are still down 
60% on 2019 levels. 



 

 

Emissions rose after national lockdown restrictions were released – but as we head through the 
last quarter of the year, we can expect further change in carbon emissions as different regional 
and national restrictions have a further impact in lowering emissions.   

 
Mini-green revolution as consumers start the road to COP26 
 
With one year to go until COP26, new research commisioned by Lloyds Banking Group working 
with YouGov found that in the last three months there has been a 10 percentage point increase in 
consumers wanting to reduce their carbon footprint over the next year (now at 44%, up from 34%).  
 
This figure jumps to 56% for younger generations (18 to 24 year olds), who are also the most likely 
to want to travel by public transport or walk or cycle where possible (36% and 43% respectively). 
 
While there has been an increase in airline emissions this quarter, a third (32%) of people said 
they want to limit their air travel in the year ahead, up from 27% in June. When considering future 
transport choices, over one in eight (12%) are looking to make the switch to a hybrid or electric car 
in 2021, but only 5% are looking to buy any other electrified mode of transport such as an electric 
scooter.  
 
There is appetite amongst consumers for them to make smaller, everyday changes in their lives to 
reduce their carbon footprint. Of those interviewed three quarters (73%) plan to recycle as much 
as possible, while six in ten (60%) plan to cut spending on single use plastic products in the next 
year.  
 

Fiona Cannon, Group Sustainable Business Director at Lloyds Banking Group said:  

“With just over a year to go before the UK hosts COP26, it’s encouraging to see that tackling 
climate change remains a priority for the public even in the face of the current challenges we are 
experiencing due to the coronavirus pandemic.  

“Our spending analysis underlines the strong link between economic activity and carbon 
emissions. We want to help play our role in helping Britian recover to rebuild the economy. But that 
doesn’t mean we should turn the clock back and return to the same old way of doing things. 

“We need to build back better in a way which is both good for the economy and the environment. 
That’s why we are committed to working with customers, colleagues, businesses and communities 
to find ways of collectively making a difference and help the country to build a brighter future as 
and when lockdown lifts.” 



 

 

Myles McCarthy, Director at the Carbon Trust, said: 

“Our analysis of Lloyds Banking Group customer spending demonstrates the link between the 
actions we take in our everyday lives and the impact these have on the level of carbon emissions, 
a major cause of climate change. 

“These changes in 2020 spending have been driven by a global pandemic not by choice. However, 
with the evidence of growing consumer appetite to reduce their environmental impact and to 
consider more sustainable choices, some of these emission reductions could become more 
persistent.” 
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About the Methodology  
 
Spending data  

 The analysis is based on the year-on-year spend variation of UK-based Lloyds Banking 
Group customer accounts. The analysis looked at the carbon equivalent of six key spending 
areas that demonstrate a snapshot of changing consumer behaviour: food and drink, fuel, 
commuting, airlines, electrical stores and clothing stores.  
 The coronavirus lockdown period refers to March 26 2020 – July 4 2020. 
 Year to date refers 1st January – 31st October (inclusive) and is compared with the same 
period in 2019.  
 

Carbon emissions equivalent   
 The equivalent in carbon emissions for Lloyds Banking Group’s spending data was 
calculated by the Carbon Trust using additional data from the Office of National Statistics and 
the Department for Transport.   
 The emission factors used in the analysis are spend-based emission factors that allow to 
measure emissions in kg CO₂e per £ spent.  
 The emissions resulting from the Carbon Trust’s analysis are calculated in CO₂e (carbon 
dioxide equivalent). For any quantity and type of greenhouse gas, CO₂e represents the amount 
of CO₂ which would have an equivalent global warming impact.  
 

Considerations  
 The data assumes that the emissions related to each category are accounted for on the day 
of sale of the products or services. This means for example that the carbon saved resulting from 
a lower spend in flights during lockdown is accounted for on the day of purchase of the plane 
ticket, despite the actual flight happening in the future. A reduction in clothing spend and the 



 

 

related emissions saved are accounted for on the day of purchase of the piece of clothing, even 
though the emissions related to its manufacturing have occurred in the past.  
 The emissions related to the categories food and drink, clothing stores and electrical stores 
are the embodied emissions related to the manufacture of the products, while those of airlines, 
commuting and fuel are the emissions covering the full lifecycle of the transport services and 
fuel products, which also include use-phase emissions.  
 The emissions reported in the analysis for airlines and commuting are the emissions due to 
the per £ spend in these categories.   
 All carbon impacts related to food and drink, clothing stores, electrical stores and fuel have 
been attributed to the UK region, even though a large proportion of these emissions are likely to 
have occurred overseas. As a result, these numbers should not be compared to published UK 
total emissions as they are more likely to report territorial rather than consumption-based 
emissions.  

  
About the Research  
All figures, unless otherwise stated, are from YouGov Plc.  Total sample size was 2086 adults. 
Fieldwork was undertaken between 20th - 21st October 2020.  The survey was carried out online. 
The figures have been weighted and are representative of all UK adults (aged 18+). 
 
About Lloyds Banking Group   
Lloyds Banking Group is committed to supporting the UK transition to a low-carbon future as it 
recovers from the coronavirus lockdown. As the UK’s largest financial services group, we know we 
have a responsibility to play a key role helping our customers to invest in tackling climate change, 
alongside supporting businesses by financing their investments in the green economy.  
 
Our progress so far  
 
Home Energy Savings Tool  
  
We’ve created an online tool to help people assess the changes they could make to their property 
to cut down their carbon emissions. The tool is available to anyone and homeowners receive a 
personalised report.  
  
For more information, visit the Halifax Green Living Zone 
at https://www.halifax.co.uk/mortgages/help-and-advice/homes-explained/green-living/.   
  
  
The UK’s largest low emission vehicle fleet  
  
Lex Autolease has been at the forefront of electric vehicle technology with the first mainstream 
plug-in vehicles introduced to customers in 2011. We now have the UK’s largest ultra-low emission 
vehicle fleet, with more than 21,000 ultra-low emission vehicles.  
  
Energy-efficiency tool  



 

 

We are the first UK financial services firm offering access to a digital tool to allow Commercial 
Banking clients to identify and make energy-efficient investments in their buildings to reduce costs 
and emissions.   
Sustainability support for UK business  
To support our business customers on their sustainability journey, over 600 Lloyds 
Bank Commercial Banking colleagues have undertaken training on climate change and 
sustainability-related risks and opportunities in collaboration with the University of Cambridge 
Institute for Sustainability Leadership.   
Working with the agriculture industry  
Working alongside agriculture, we have lowered the minimum lending amount to access green 
funding, and broadened what we will finance. We are facilitating the use of market-leading 
carbon footprint measurement tools in addition to providing help and advice from our agriculture 
relationship managers, who have received training from the world-leading Cambridge Institute for 
Sustainability Leadership.   
For further information please contact:  
  
James Birch  
07786074642  
James.birch@lloydsbanking.com  

 


