
 

 

PRESS RELEASE 

 

Bowling strikes! 

Pins popular in December  
 

• Lloyds Bank data shows bowling spend topping the leader board in 

December at +106% (vs December 2022) 

• People spent more on booking holidays last month, with cruises up over a 

quarter compared to December 2022  

• Filling up on petrol slowed, however charging EVs up +47% year on year 

• Fitness (e.g. gyms and fitness classes) spending rose +12% in December  

 
Essential spending 

 

Essential 
spending  

Compared to 
December 2022 

EV charging  +47% 

Commuting  +15% 

Food and drink +6% 

Energy +4% 

Fuel -8% 

 

Non-essential spending 

 

Non-essential 
spending  

Compared to 
December 2022 

Bowling +106% 

Cruises  +27% 

Bars and pubs  +14% 

Fitness +12% 

Holidays   +11% 

Restaurants  +7% 

Clothes  -4% 

 

Gabby Collins, Payments Director, at Lloyds Bank said: “Bowling had something of a 

resurgence last year, with our data showing a massive increase in spending at alleys 

compared to December 2022, as family get-togethers and Christmas parties got underway. 

And it seems people were driven to book more getaways to escape the UK’s wet weather – it 



 

 

was cruises that topped the list in December, with spend more than a quarter up on this type of 

break compared to the year before.  

“Despite essential costs remaining higher overall, it’s encouraging to see people spending 

money on activities that can be enjoyed with family and friends. Regularly looking at your 

household budget will help with balancing paying for the essentials and taking time out to have 

fun.”  

 

Ends 
 

 

Notes to editors 

 

Essential and non-essential spending comprises transactions from debit and credit cards, alongside Direct Debits and standing orders 

based on personal current account data. All figures represent payments of Lloyds Bank, Halifax and Bank of Scotland customers 

between 1st December and 31st December 2023, compared to the same period in 2022. This data is weighted to be representative of 

the UK population. 

 

This report is prepared from information that we believe is collated with care, however, it is only intended to highlight issues and it is not 

intended to be comprehensive. We reserve the right to vary our methodology and to edit or discontinue/withdraw this, or any other 

report. Any use of this report for an individual's own or third party commercial purposes is done entirely at the risk of the person making 

such use and solely the responsibility of the person or persons making such reliance. © Lloyds Bank plc all rights reserved 2024. 
 

 

Media contacts: 

 

Ellie Morris, ellie.morris@lloydsbanking.com, 07788 352 541 
 
Lynsey Cheshire Willis, lynsey.cheshire-willis@lloydsbanking.com, 07595 124294 

 

mailto:ellie.morris@lloydsbanking.com
mailto:lynsey.cheshire-willis@lloydsbanking.com

