The Food of Love: 41% of Brits set to share cupid’s cuisine at home
this year



Four in ten Brits like to mark Valentine’s Day with a romantic meal at home
39% opt to create sizzle with steak for their special dish

We prefer staying in to going out
The majority of Brits will be opting to have a cosy night in at home with their loved one on
Valentine’s Day, spending an average £45 to rustle up a meal for two, according to research
by MBNA.
A further 23% stay in and don’t cook anything special, whilst many couples may switch
between going out and staying in from year to year, as a quarter didn’t have a preference.
The research and credit card transaction data from MBNA shows that supermarkets fuel the
food of love, with sales for certain stores on Tuesday 14 February 2017 soaring by over half
(54%), compared with sales on a standard Tuesday.
More than one in three of those eating at home will opt for a juicy steak for their romantic
evening in, with 39% saying a prime cut of beef would be their meal of choice.
The young spare no expense
Of the 10% who do dine out on Valentine’s night, it’s young people aged 18-24 who are
most likely to push the boat out, spending an average £65 on a romantic dinner for two.
More than a fifth choose to dine in Italian restaurants on Valentine’s Day, with steakhouses
finishing second at 12%.
Some of us are just too busy to celebrate
For those who choose to dine in, 44% say it’s because they’re just too busy to celebrate and
more than a quarter (27%) see Valentines as ‘just another day’. Saving money is the most
popular reason for not going out on Valentine’s Day, with 58% of women and 41% of men
saying it’s why they stay in.
Richard Whatmough, Marketing and Digital Executive at MBNA, said:
“From cosy nights in to candlelit dinners out, there are a variety of ways to enjoy this special
day. It’s interesting to see the spike in sales at some supermarkets last year. What we may
be seeing here is people upping their supermarket budget to avoid busy restaurants and
bars and instead dish up something special at home.”
For more information, visit The MBNA Blog on the company’s website.
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Notes to editors
The research was completed by Onepoll and the findings are based on 1000 online
interviews with a nationally representative sample of adults aged 18 and over, living across
the UK. The interviews were conducted between 17 and 23 January 2018.
Our credit card transaction data is from 418,163 customer transactions on Valentine’s Day
2017.

About MBNA Limited
MBNA Limited is part of Lloyds Banking Group plc. It is one of the UK’s leading specialist
credit card firms and was voted by customers as Credit Card Provider of the Year for the fifth
year running in the Moneyfacts Consumer Awards. MBNA has a track record of investing in
innovation to improve the credit card experience for its customers. Headquartered in Chester
for over 20 years, the company has a long history of investing in community projects in
across North West of England and North Wales.
For more information, visit the company’s website at https://www.mbna.co.uk/news.

